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Developing Fashion Content Targeted at Children

Kimura Chise

This study aimed to develop fashion content for children, exploring fashion as
a form of expression.

Fashion extends beyond merely wearing clothes; it serves as a medium of self-
expression and communication. It serves as a catalyst for the awakening of self-
awareness and promotes psychological independence as children mature.

Accordingly, we produced two projects designed to engage children with fashion
in a fun way, tailored to their developmental stages.

The paper comprises five chapters.

Chapter 1, “Introduction,” adopts a “clothing education” approach to
children’ s fashion, and discusses shifting fashion values among the youth.

Chapter 2, “Fashion for Children in Japan,” explores the relationship between
children and fashion from the pre-war era to the present day. Our literature
survey revealed that, in recent years, the relationship between children and
fashion in Japan has been influenced by manga, anime, and other pop culture
elements. Here, we focused on how “magical girl anime” transformations engage
children with fashion.

Chapter 3, “Developing Fashion Content for Teens,” focuses on the similarities
between character drawings and fashion drawings in manga and animation. Here, we
introduce a fashion illustration primer for teenagers, and evaluate 1its
effectiveness through a workshop and questionnaire survey.

In Chapter 4, “Developing Fashion Content for Preschool and School-Aged
Children,” we create an AR fashion book for young children, inspired by “magical
girl anime,” and assess its reception by children in a trial session and using
a questionnaire, from which we received positive feedback.

Based on the results discussed in Chapters 3 and 4, Chapter 5, “Conclusion,”
confirms that the study achieved its goal of developing enjoyable fashion content

for children.
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